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DEPOT BRANDING AGENCY

Depot - is the Russian largest
iIndependently-owned branding agency.
Our branding service encompasses
strategy and brand positioning, graphics
and identity, product and packaging
design, digital experiences and
communications for consumer and
corporate brands, services, retail and
environment.
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DEPOT BRANDING AGE

Since 2014 Depot has been a part of
B GLBA (Global Local Branding
Alliance) with its’ offices in Moscow,
Berlin, Shanghai, Istanbul, New-York,
Sao Paulo, Johannesburg.

With global reach, we create
meaningful and relevant local brand
solutions. Our agencies are experts
In their fields, established in their
communities, cities & countries.
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DEPOT BRANDING AGENCY
REPRESENTS GLBA IN RUSSIA AND
EASTERN EUROPE
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OUR KEY ACHIEVEMENTS

Depot is recognized as the most creative branding
agency in Russia due to the ranking of Association
of Communication Agencies of Russia (ACAR,
until 2004 RARA).

In 2018 Depot ranked among TOP 10 most
efficient branding agencies in Russia.

Depot — N®1 according to the new brands ranking
of Forbes.

In 2019 Depot won the first place in the contest of
the best branding cases of the decade: «Russian
branding: best of the best».
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DEPOT TEAM

OUR TEAM IN MOSCOW CONSISTS OF 50
PEOPLE

We are interdisciplinary team of strategists,
creatives, designers and managers with
experience of over 3,000 projects in more than

20 years.

We are the insiders with an outside view. Local
and global. We define, create, design and
promote our clients’ brands with passion and

personal commitment.
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DEPOT - IS MORE THAN YOUR
BRANDING PARTNER

MEMBER OF EUROPEAN BRAND AND PACKAGING
DESIGN ASSOCIATION

Since 2002 Depot is a member of epda (European
Brand and Packaging Design Association).
Art-director of Depot Evgeniya Struk — a board
member of epda

European Brand & Packaging
Design Association
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CO-FOUNDER AND MEMBER OF ASSOCIATION
OF BRANDING COMPANIES OF RUSSIA

Managing partner of Depot Anna Lukanina is a
president of RBCA (Russian Brand Consultancies
Association).

Managing partner of Depot Alexey Andreev is a
co-founder and vice president of RBCA.

RBCA today: 125 info partners, 92 members, 23
cities of Russia.

1

OWNER OF SOSTAV.RU

Depot owns the leading advertising and
marketing internet portal sostav.ru

Sostav.ru

DEPOTWPF.RU


http://sostav.ru
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DEPOT - IS MORE THAN YOUR
BRANDING PARTNER

MEMBER OF EUROPEAN BRAND AND
PACKAGING DESIGN ASSOCIATION

Since 2002 Depot is a member of epda
(European Brand and Packaging Design
Association).

Art-director of Depot Evgeniya Struk — a

board member of epda
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DEPOT - IS MORE THAN YOUR
BRANDING PARTNER

CO-FOUNDER AND MEMBER OF
ASSOCIATION OF BRANDING COMPANIES
OF RUSSIA

Managing partner of Depot Anna Lukanina - a
president of RBCA (Russian Brand
Consultancies Association)

Managing partner of Depot Alexey Andreev -
a co-founder and vice president of ABCR.
RBCA today:

125 info partners, 92 members, 23 cities of

Russia.
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DEPOT - IS MORE THAN YOUR
BRANDING PARTNER

OWNER OF SOSTAV.RU

Depot owns the leading advertising and

marketing internet portal sostav.ru
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DEPOT CLIENTS
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TOURISM BRAND OF RUSSIA CREATION

The Russian tourism brand is the result of
a competition launched in 2015 as a joint
enterprise between the Federal Agency for
Tourism of the Russian Federation and the
Russian Brand Consultancies Association.

Managing partners of Depot Alexey
Andreev and Anna Lukanina are the
members of the steering committee.

Depot has created the logo for Visit Russia
official offices operating all over the world.
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CORPORATE IDENTITY

Depotis an expertin
corporate, retail and

services branding.

Bbicwas LLkona
focypapcTBeHHOro
YnpaBneHus

ru

UM AKAREMUMKA ES,|
OocHoBaHo B 19291
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TELECOM AND MASS
MEDIA BRANDING

We create and activate
effective brands - the
market leaders in different
segments and categories
that operate online and
offline.

€» MeramoH
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RETAIL BRANDING

ep=KpecToK

CYNEPMAPKET

We create and activate
effective brands - the market
leaders In different segments
and categories that operate
online and offline.

INVITRO
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depot - finbranding

We create and activate

brands for banks and finance

companies.
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LOCAL HEROES

LOCALHEROES

We create effective local
brands - the market leaders in
different segments and
categories.
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THERAFLEX REPOSITIONING AND
REDESIGN. BAYER RUSSIA

Our work for Bayer’s Theraflex product line, which is marketed in Russia and the former
CIS states, shows how to be successful locally in global markets. Theraflex is a product
designed to counteract joint wear. In close cooperation with our glba partner agency in
Berlin, we strategically reworked the product and brand architecture, positioned the
brand, redesigned the brand umbrella and visualized it in packaging design.

The product and brand architecture was strategically reworked in such a way that it is
comprehensible on the market side and offers orderly space for the new products of
the Theraflex pipeline.

We developed three different routes on the basis of a “Bayer Market Segmentation”
based on extensive market research. For each of the three routes, the brand positioning
was worked out in detail, the brand umbrella redesigned and the packaging design
visualised.

For the concrete implementation through to the final printing of the packaging, Depot
team took over the lead in close cooperation with Bayer’s marketing team.

The Theraflex case is an exciting example of how you can conquer local markets
worldwide if you really understand your trade, have the right network partners and can
fall back on fundamental first-hand market and consumer insights.
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GLOBAL BRANDS

ESCAFE. f NESCAFE.
GOLD " GOLD
. CREMA : / Ba(_/lsfy
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INTERNATIONAL BRANDS

We offer our international
clients authentic consumer
Insights, strategy and design
solutions rooted in regional
culture and keep the global
brand positioning and heritage.
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#DEPOT_KAZAKHSTAN
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#DEPOT_BELARUS
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#DEPOT_UKRAINE

Brand strategy, identity and packaging
design of Nasha Ryaba;

Rollton packaging design adaptation and
OOH creative concept for Ukranian
market.

s nepuux crpae:
32 7iexinbKa XBUNHH
0 roTOBHOCTI A0AaMTE
—— . —. 8CTPaBy 1 YaitHy ROXKY
NPHNPaBY Ha 11 BOAM.
TAPAYA NUATPUMKA POTUTTOH:
+0 (800) 504 555 Nowuena (xapuosa) uinnics
www.rollton.ua #a 100 r cyxoro npoyKy:

B Tpyna PonnTon e «BK» B
A =3 AKMX
vk.com/rollton.ukraine ua(u-reui KipH

n Ipyna PonnToH 8 «@eitc6yks Binkn
facebook.com/rollton.ukraine
Byrnesoau

TPHEGHYITECH o bt Y camee

<

KOHLEKTPATH XAPYOBI."12 0B0YIB TA TPAB" Mo

TIPHIIPABA YHIBEPCATIbHA T ,

Cinan: cinb kyxoHa, 0Boui Ta i —

3 Tpasu cyweHi 10 )

AR Ao WLl r0T0BTEHO BYKPATH J :
- OKaYaHHa, neTpywka, KopiHb nacrepHaky, BupO6HUK, aapeca NOTYKHOCTEN BMPOBHNUTBA:
oK, Uubyna 3enewa, kpin, Tomarw, Gaswnik, TOB cMapesen Qyn Ykpairas, Byn. OQiLepCbK2,
PErako), nigcuniosayi CMaky Ta apomary 6.1, m. bina Llepkea, Kuiscoka obn., 09113,

(tnyTamar warpito, inosi i . S

arpi 0, IHO3IHaT Hatpilo, ryaWinat Ykpaia. Ten.+38 (044) 393-70-20.

Ay WKOp 6inu, kpoxwans kapronaw, TYY 15.8-35591588-004:2011 -
Y33T0p  (0Bouesuil), kypkyMma, onin 36epirat npyu Temnepatypi He Bule %

Nabmosa b ; %
o083, eKcTpaKT HACHWKY,  GAPBHWK BIAHOCHIH BONOFOCTI NOBITPA He Ginbwe 2
JZS 1234

rﬁ . s "
By 0bnasiu. Be3 MO Mpoayk moxe micTwTy CTpoK npuaaTHocTi 12 MicAie.

igu it
. [NIOTeHy, cenepw, npopykris nepepobku

AEUL | Monoka ata BUpobHMLTBa:

it
©1998-2019 DEPOT / BCE NPABA 3ALWWNLLEHbI A y 7 7 s m [H[ é;? ﬁ 4“820

17
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#DEPOT_WORLD

LITHUANIA
Rebranding ETNO tea

ARMENIA

Noyan juices redesign

Rose hip Sea buckthom
LWunosHUK Obaenuxa
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#DEPOT_WORLD

UAE

Venture fund corporate brand
development - Digital Spring

AZERBAYDZHAN

Dried fruits packaging design for export in
14 countries
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A Ay
BALKHOORMA
PELSIMMON

Semi-dried

BALKHOORMA

Nutritional value
100g

Vitamin C (mg%) 8,0
Energy 1008 kJ (240 kcal)

6 PACKS
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#DEPOT_WORLD

USA

Packaging design and identity for the
snack brand Cheese Bits

CHEESE By

BOCCONCINI SCAMORZA
SNACKIN SNACKIN
CHEESE CHEESE

Sh1 8%
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D E P OT W O R I D ANaturally Delicious Taste
# Crafted with Grade-A
|

‘, California Miland Kefir Grains

(\%
PN

b1 Good Moood Fami
o ) &

USA
. . . . Whole Cultured Milk
Brand identity and packaging design for 32702 1) e

~—l

dairy brand to enter the North American
market, Good Mood Farm

=, aGood Moood
&S C> Farm g .5 -

y
{

Dear partners!

Good Moood Farm is a Canadian producer of natural and probiotic dairy products. We
began by bringing a traditional kefir recipe to Canada. We then introduced another
Eastern European product Ryazhenka - all natural probiotic drink similar to yogurt. Later,
we developed a unique probiotic drinkable yogurt called MOOOGO with an amazing
taste. Currently, we are working on new products to satisfy the needs and interests of our
customers.

The Mission of Good Moood Farm is to produce all natural, probiotic, preservative-free
dairy products by using only 100% Canadian fresh milk and natural ingredients for
people who choose high quality products for themselves and their families.

Good Moood Farm dairy products are:

« Produced in Ontario, Canada, about 100 km from Toronto. The processing facility is in
compliance with all applicable Canadian regulatory requirements. In addition to that
external audits conducted regularly to confirm the facility is in compliance with HACCP
(Hazard analysis and critical control points) and GMP (Good Manufacturing Practices)
systems requirements.

« Made from 100% Canadian fresh milk. We do NOT use milk powder, corn starch, carra-
geenan and other similar ingredients to replace milk in our products in an attempt to
make them thicker or cheaper. Our kefir is gluten-free!

« Products that contain active probiotic cultures Lactobacillus acidophilus NCFM * and
Bifidobacterium lactis that contribute to a healthy intestinal flora.

« Made from natural ingredients. We do NOT use artificial flavours or colours in our prod-

ucts.
4-","
8 S~
B L

« Sure to be healthy and delicious additions to your diet.
Q’;IONAL Ree® S
—

—_—
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ANaturally Delicious Taste
Crafted with Grade-A
‘, California Miland Kefir Grains

Whole Cultured Milk
32FLOZ (1 QT) 946 ml
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Whole Cultured Mik
32FLOZ (1QT)946ml

ANaturally Delicious Taste
; Crafted with Grade-A
,"’ California Miland Kefir Grai

o

‘ +7 (915) 179-16-35
. Active Wellness Products Inc.
Plant 06-935 12000 East End

y

wa re y 0 Ave Chino, CA
@ u oodmooodf
Mooo.ng? g9 dfarm.com ‘J |




#DEPOT_WORLD

GERMANY

Rebranding of Germes sausage (new
positioning, brand architecture and

NN

packaging design) st SERMES

LIA: nioaw, nepeexasLune
B [epMaHuio paboTaTthb,

[nsi Bcex rpynn LIA YYUTBCS UAN XUTb B OCHOBHOM
nocne 2000-x, HepaBHOAYLLUHbIE
K npogykTam «u3 CCCP»,
CKyYatoLue «no pofnHe»

LIA: netu amurpaHTOB,
nepeexasLuune

B [epMaHuio B getcTee
WNu poamBLUMECS
3pecb; Munnenunans

CLASSIC
SPECIAL
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HazBaHue nuHenku
MoKa3blBaeT, YTo
NpoAyKTb
npefHa3HayeHbl
NS perynsipHoro,
eXelHeBHOr0
notpebnenus

(Qotorpadusa cembu
0TBEYAIOT 33 OPUEHTUP
Ha Bce rpynnbl LIA

luKTOrpaMMbl copepxart
WHOpPMaLMIo 0
COOTBETCTBUM KavecTBa
npoaykTa TpebyeMbiM
CTaHAapTaM - BaXHbl Ang
MaccoBoro notpeburens

[MeyaTb Ha NULLEBOA
CTOPOHe -
CBUAETENLCTBO
MEeCTHOr0 NPOM3BOACTBA,
BaXHbli aTpnbyT AN
NOKaNbHOro
notpeburens

LiBeToBOE KOAMpPOBaHME
KaX@oro npogykra
BHYTPW IMHENKK
NO3BONSET Nerko
OpPUEeHTMPOBATLCS B
acCopTUMeEHTe

SYMEHUHA i
WMAPEHASA

Ham

L SNUSAGE

Ve mr/’ld"/ =

Y 3 t.‘"“ -n-'n~-of4;A~"l
4 L

JInHelka npopyKkToB
npefHasHayeHa

ans notpebutenei,
HOCTaNbrMpyHoLLMX N0
npopgKTaM bIBLUErO
CCC

Hanuuwme
«peTpo-CUMBONIOB»

Ha ynakoBke:

Bonra, knaccuyeckoe
npeacTaBneHune
MOCKOBCKOW ynnLbl 60-x
ronoB XX Beka, 3Hak
[OCTa. MpurnyweHHble
TOHa, OTCYTCTBUE
AIPKOCTU NeYaTy
yNnakoBKy -

JT0 KOA bl yNaKoBKU
NpoAyKTOB,
NpOM3BOAMBLUMXCS

B CCCP

LLpndTel 1 3eneHbIn
LiBET Ha3BaHWA NUHEKN
- bonee npocTble
NPOAYKTbI,
npefHasHayeHbl Ans
Macc-MapkeTa

LS

GERMES

JInHeka npoayKTos,
NpefHa3HaueHHbIX
ANS CUTYaLMOHHOrO
notpebnexus:
3aCT0NbS, NPa3LHMKM
v np.

BblbpaH YepHbii uset
yNakoBKW — LIBET
3KCNEepTHOCTH
NPOM3BOACTBA,
npeMnanbHoCTy
npoaykTa

WHrpenueHTbl Ha
ynakoBKe - _
BM3yaNbHbIN KOA ANs
notpebutens, uilyuiero
4TO-TO HOBOE,
cneuuanbHoe,
OpUTMHANbHOE

[eyaTb Ha nuLeBON
CTOpOHeE -
CBUAETENbCTBO
MEeCTHOI0 NPOM3BOACTBA,
BaXHbl aTpubyT ans
NI0KaNbHOro
notpebutens




#DEPOT_WORLD

MONGOLIA

New water brand creation for APU

company, brand
Orgiluun;
APU water redesign;

rebranding of Fusion beer
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PURE WATER

SACE 1004, APY PURE WATER 1 THE
NUMRER ONE BOTTLED WATER
W MONGOLA
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APU

 PURE WATER

SINCE 2004, APU PURE WATER IS THE
NUMBER ONE BOTTLED WATER
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#DEPOT_WORLD
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LATIN AMERICA AND EASTERN EUROPE

Packaging design Nestle Kosmostars |
Estrellitas

ISRAEL, CANADA, SPAIN, CIS

Packaging design KitKat Senses, creative
concept for OOH
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STRATEGIC TOOLS AND SERVICES

® Market research, analysis and evaluation

o Qualitative market research, e.g. Individual interviews

® Trend research, market screenings, competition analysis and city
scoutings
[ Global insights through an international network GLBA
o Innovation Workshops, e.g. 5-Senses
® Brand Identity, Strategy and Positioning Workshops
o Customer experience: CJM, U&A, 5 senses
® Brand positioning ™ "1
@ Brand platform
e CONSUMER

@ lllustrated brand positioning PROEILE
@ Design strategy

o L =l
@ Communication strategy
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CREATIVE SERVICES

I |

0

L

Brand name
Brand slogan / strapline

Brand descriptor

Brand story
Creative concepts and story telling

BUY experiences
NOTTHINGS"
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DESIGN TOOLS AND SERVICES S oo | S 2
' 2% asKona .. “"s askona e
e o, o, » asKona
rasxonas [EETED 2"% aSKONA & *"» askona
: S AsxKona

Packaging Design & Branding
Brand and corporate identity
Retail design

Environmental graphics
Digital design

Collaterals design

Motion graphics

Look and Feel Moodboards
lllustration, photography, food styling, product presentation
Prototyping

Visual language

Brand guidelines, brand books

Art direction

%", [lomapure X f 90 UEPHBI N
TEIUIO - o, WICTOBOV YAM y)\of

\ -_
N e ERES

—
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+7 (495) 363 22 88
HELLO@DEPOTWPERU

DEPOTWPF.RU
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